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Millennials
– Most likely age group  to 
 state “money is no object” 
 when it comes to their pets¹

–  Now the biggest pet owning 
 age demographic with 35%
 of total pet ownership2 

Ageing population
– Older generation, with adult 
 children and higher
 disposable incomes, are the 
 biggest spenders on their 
 pets3 

–  Expected to represent 33% 
 of US population by 20303

Changing social attitudes
– Attitude shift: pets have
 moved from the yard to the 
 house to the bed

–  95% of US pet owners
 consider their pets to be
 part of the family4

China’s rising affluence
– China’s middle class has
 joined pet lovers of the
 world 

–  Pet supplies expenditure in 
 China rose 27% in 2017 to 
 USD 25 billion5
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