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Key takeaways

–	 Plastic packaging is one of the largest 
sources of waste in the world: it’s cheap 
and effective, but only 14% is collected 
for recycling and it’s difficult to recycle 
plastic more than once

–	 A global move towards sustainable 
packaging would reduce waste, 
maximise efficiency and align with 
several UN SDGs that focus on building 
a cleaner planet 

–	 The sustainable-packaging market is 
expected to grow from USD 246 billion 
in 2018 to almost USD 413 billion by 2027

–	 Consumer surveys show broad support 
for environmentally friendly packaging, 
and legislators from the UK to Kenya 
are making commitments towards 
supporting sustainable-packaging goals

Building a sustainable planet requires making 
the global economy more “circular” – one that is 
restorative and regenerative, not destructive and 
disposable. This requires eliminating excessive 
waste and emphasising reusing, remanufacturing 
and recycling the materials we use every day. 
But what if waste were never created in the 
first place? Addressing the problem of plastic 
packaging could help eliminate one of the 
largest sources of waste in the world:

–	 Plastic packaging is cheap and effective – but 
it has an average lifespan of only six months, 
and we recycle only around 14%.1 

–	 Due to additional value losses during sorting 
and reprocessing, only about 5% of plastic 
packaging is reused for packaging while most 
of the remaining 9% is used for lower-value 
applications. That means approximately USD 
80 billion to USD 120 billion worth of plastic 
packaging leaves the economy (in the form  
of waste) every year.2

–	 Plastic packaging contributes almost USD 40 
billion worth of greenhouse gas emissions and 
other environmental damage every year.3

Sustainable packaging can be a solution –  
and an investment opportunity
Since only a small amount of plastic is eventually 
recycled, and since it is difficult to recycle plastic 
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One urgent issue crosses multiple UN Sustainable Development Goals: reducing 
the vast amount of waste the world creates. Moving from plastic to sustainable 
packaging would mark a great leap forward – and many corporations are 
already doing their part. This gives investors a way to support the drive for 
less wasteful consumption and a cleaner planet.
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more than once, plastic recycling alone can’t be a long-term 
solution for building a circular economy. Nor would it be 
possible to reduce consumption enough (and thereby reduce 
packaging) without drastically slowing the global economy. 
Focusing on sustainable packaging, on the other hand, 
would help limit the volume of waste quite effectively. 
So what is sustainable packaging? It involves rethinking 
the packaging of goods all along the supply chain – from 
design to transportation to consumption – to limit waste 
and maximise efficiency while minimising negative side 
effects. This is, of course, easier said than done. But if 
investors and industries could align and find a solution, 
the benefits would be enormous.
Creating a sustainable-packaging model would also 
align with several of the United Nations Sustainable 
Development Goals (SDGs) that focus on building a 
cleaner planet for the future.

–	 SDG12 (Responsible Consumption & Production) 
emphasises waste generation through prevention, 
reduction, recycling and reuse.

–	 Targets associated with SDG6 (Clean Water & Sanitation) 
and SDG11 (Sustainable Cities & Communities) focus 
on ensuring clean sanitation and building sustainable 
communities by reducing the environmental impact on 
cities through effective waste management. 

–	 Building a cleaner planet relates directly to SDG14  
(Life below Water) and SDG15 (Life on Land), which both 
focus on protecting marine, coastal, terrestrial and inland 
freshwater ecosystems.

Corporations are taking notice of the benefits  
of sustainable packaging
The sustainable-packaging market is expected to grow 
from USD 246 billion in 2018 to almost USD 413 billion 

by 2027 – a 6.2% annual growth rate.4 Notably, several 
corporations are stepping up their efforts in new ways:

–	 One multinational consumer goods company 
introduced 100% recycled bottles, made from 10% 
ocean plastic and 90% post-consumer recycled plastic, 
for one of its household brands. It also collaborated 
with one of the world’s largest ecommerce players to 
redesign packaging for another popular household 
product, using 60% less plastic and 30% less water.

–	 A multinational retailer partnered with a biomaterials 
company to produce a 100% biodegradable mushroom-
based solution that biodegrades in a matter of weeks – 
as opposed to polystyrene, which doesn’t decompose for 
thousands of years.

–	 Perhaps one of the most innovative solutions in use today 
is a biodegradable natural plastic that was specifically 
created to reduce waste in large water bodies like oceans 
and lakes. This packaging solution is 100% plant-based 
– made from renewable resources such as corn starch, 
potato starch and used cooking oil – making it safe for 
aquatic animals to consume.

Sustainable packaging is supported by consumer 
demand and government legislation

In a recent consumer survey by Boston Consulting Group, 
almost three-quarters of 15,000 respondents said they 
would pay more for products with environmentally friendly 
packaging, and nearly one-fourth would pay an additional 
10% or more. More than two-thirds of respondents also 
said sustainable packaging was an important factor in 
their purchasing decisions.5 Legislators are taking action 
as well. The European Union, for example, has committed 
itself to ensuring that all packaging is recyclable and 
reusable by 2030.6 Kenya is also among one of the many 
developing nations that are banning various forms of 
disposable packaging; Kenya’s ban on the production, 
import, sale or use of single-use plastic containers went 
into effect in June 2020.

However, sustainable packaging will only be truly viable 
with international cooperation, a broad-based change in 
people’s behaviour and sufficient investment. One of the 

Sustainable packaging aligns with multiple  
UN Sustainable Development Goals

Allianz Global Investors has partnered with  
The SeaCleaners to combat plastic pollution  
in the world’s oceans
We are committed to sustainable investing and are proud to 
support The SeaCleaners – a new project focused on ocean 
preservation and pollution education. Visit allianzgi.com  
to discover more about this important initiative – including 
“The Manta”, The SeaCleaners’ giant new waste-collection ship.

https://www.allianzgi.com/en/our-firm/seacleaners
https://www.allianzgi.com/en/our-firm/seacleaners
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About the United Nations Sustainable Development Goals (SDGs) 

The UN’s Sustainable Development  
Goals are 17 goals that were 
adopted by all UN Member States 
in 2015 as part of the 2030 Agenda 
for Sustainable Development, which 
set out a 15-year plan to achieve the 
goals. The SDGs address a range 
of social needs, including education,  
health, social protection and job  
opportunities, while tackling climate  
change and environmental protection.  
They serve as a framework to promote  
prosperity while protecting the 
planet to achieve a better and 
more sustainable future for all.

best-case scenarios for funding the necessary infrastructure 
required to redesign packaging that is reusable, recyclable 
or compostable would cost approximately USD 30 billion per 
year.7 But the packaging and consumer goods companies that 
adjust their business models early will likely be beneficiaries 

of this trend. For investors, this provides a significant 
opportunity not only to seek attractive returns through 
investments in companies seeking sustainable-packaging 
solutions, but to support the sustainable goals that will lead 
us to a circular economy and a cleaner planet.

https://www.un.org/sustainabledevelopment/sustainable-development-goals/
https://www.un.org/sustainabledevelopment/sustainable-development-goals/
https://sustainabledevelopment.un.org/content/documents/21252030%20Agenda%20for%20Sustainable%20Development%20web.pdf
https://sustainabledevelopment.un.org/content/documents/21252030%20Agenda%20for%20Sustainable%20Development%20web.pdf


SDG-aligned investing | Thinking outside the box: sustainable packaging is good business

© 2020 Allianz Global Investors.� COMM-401  |  1313359  |  5344

1. Ellen MacArthur Foundation, “The New Plastics Economy”
2. Ellen MacArthur Foundation, “The New Plastics Economy”
3. United Nations Environment Programme, Trucost, “Valuing Plastic”
4. Research & Markets, “Global Sustainable Packaging Market Outlook: Industry Analysis & Opportunity Evaluation”
5. Boston Consulting Group, Trivium Packaging “2020 Global Buying Green Report”
6. European Commission, “A European Strategy for Plastics in a Circular Economy”
7. Ellen MacArthur Foundation, “The Circular Economy Solution to Plastic Pollution”

Investing involves risk. The value of an investment and the income from it will fluctuate and investors may not get back the principal invested. Past 
performance is not indicative of future performance. This is a marketing communication. It is for informational purposes only. This document does not 
constitute investment advice or a recommendation to buy, sell or hold any security and shall not be deemed an offer to sell or a solicitation of an offer to 
buy any security.

The views and opinions expressed herein, which are subject to change without notice, are those of the issuer or its affiliated companies at the time of 
publication. Certain data used are derived from various sources believed to be reliable, but the accuracy or completeness of the data is not guaranteed, 
and no liability is assumed for any direct or consequential losses arising from their use. The duplication, publication, extraction or transmission of the 
contents, irrespective of the form, is not permitted.

This material has not been reviewed by any regulatory authorities. In mainland China, it is used only as supporting material to the offshore investment 
products offered by commercial banks under the Qualified Domestic Institutional Investors scheme pursuant to applicable rules and regulations. This 
communication’s sole purpose is to inform and does not under any circumstance constitute promotion or publicity of Allianz Global Investors products 
and/or services in Colombia or to Colombian residents pursuant to part 4 of Decree 2555 of 2010. This communication does not in any way aim to 
directly or indirectly initiate the purchase of a product or the provision of a service offered by Allianz Global Investors. Via reception of his document, 
each resident in Colombia acknowledges and accepts to have contacted Allianz Global Investors via their own initiative and that the communication 
under no circumstances does not arise from any promotional or marketing activities carried out by Allianz Global Investors. Colombian residents accept 
that accessing any type of social network page of Allianz Global Investors is done under their own responsibility and initiative and are aware that they 
may access specific information on the products and services of Allianz Global Investors. This communication is strictly private and confidential and 
may not be reproduced. This communication does not constitute a public offer of securities in Colombia pursuant to the public offer regulation set 
forth in Decree 2555 of 2010. This communication and the information provided herein should not be considered a solicitation or an offer by Allianz 
Global Investors or its affiliates to provide any financial products in Brazil, Panama, Peru, and Uruguay. In Australia, this material is presented by Allianz 
Global Investors Asia Pacific Limited (“AllianzGI AP”) and is intended for the use of investment consultants and other institutional/professional investors 
only and is not directed to the public or individual retail investors. AllianzGI AP is not licensed to provide financial services to retail clients in Australia. 
AllianzGI AP (Australian Registered Body Number 160 464 200) is exempt from the requirement to hold an Australian Foreign Financial Service License 
under the Corporations Act 2001 (Cth) pursuant to ASIC Class Order (CO 03/1103) with respect to the provision of financial services to wholesale clients 
only. AllianzGI AP is licensed and regulated by Hong Kong Securities and Futures Commission under Hong Kong laws, which differ from Australian laws.

This document is being distributed by the following Allianz Global Investors companies: Allianz Global Investors U.S. LLC, an investment adviser 
registered with the U.S. Securities and Exchange Commission; Allianz Global Investors Distributors LLC, distributor registered with FINRA, is affiliated 
with Allianz Global Investors U.S. LLC; Allianz Global Investors GmbH, an investment company in Germany, authorized by the German Bundesanstalt 
für Finanzdienstleistungsaufsicht (BaFin); Allianz Global Investors (Schweiz) AG; Allianz Global Investors Asia Pacific Ltd., licensed by the Hong Kong 
Securities and Futures Commission; Allianz Global Investors Singapore Ltd., regulated by the Monetary Authority of Singapore [Company Registration 
No. 199907169Z]; Allianz Global Investors Japan Co., Ltd., registered in Japan as a Financial Instruments Business Operator [Registered No. The Director 
of Kanto Local Finance Bureau (Financial Instruments Business Operator), No. 424, Member of Japan Investment Advisers Association and Investment 
Trust Association, Japan]; and Allianz Global Investors Taiwan Ltd., licensed by Financial Supervisory Commission in Taiwan.

Allianz Global Investors is a leading active asset manager with over 760  
investment professionals in 25 offices worldwide and managing EUR 538 billion 
in assets for individuals, families and institutions.

Active is the most important word in our vocabulary. Active is how we create 
and share value with clients. We believe in solving, not selling, and in adding 
value beyond pure economic gain. We invest for the long term, employing our 
innovative investment expertise and global resources. Our goal is to ensure a 
superior experience for our clients, wherever they are based and whatever their 
investment needs.
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